FRACKING 

Ability to discern disinformation

Quality disinformation must contain a high degree of truth or it will be rejected outright. The real value of disinformation is to present pieces of the truth in a way that leads to the wrong conclusions; a secondary purpose is obfuscation in general. There is an overwhelming amount of disinformation on the internet and in our media.

Sometimes propaganda is nothing more than the big lie. Here is an example as it relates to the environmental issue of fracking. Hydraulic fracturing is the process of drilling and injecting a mix of water and toxic chemicals into the ground under high pressure in order to fracture shale rocks and release natural gas. This example involves watching movies and reading an article exposing how public consensus is manipulated. It really is very informative, and an excellent and entertaining example of the process known in public relations as the manufacturing of consent:

1) First is the authentic documentary about the dangers of fracking—Gasland.
 And its short sequel—The Sky is Pink.

2) This is followed by an industry sponsored “documentary” Truthland 
 where the website, movie, and social media campaign were entirely orchestrated by the natural gas industry while pretending to document the concerns of Shelly dePue, “a Susquehanna County mom, dairy farmer and teacher.”
3) Finally comes more authentic investigative journalism, which, as is so often the case, comes from a concerned individual filling in for a mainstream media missing in action.
 It turns out that our narrator, “the Susquehanna County mom, dairy farmer and teacher,” though busy reassuring other land owners, had leaking fracking wells contaminating her own property. She traveled around the state promoting corporate interests and misleading small farmers and landowners.
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While the new film’s protagonist, Shelly DePue, is indeed a farmer from rural Pennsylvania, the notion that Truthland is a depiction of her independently-planned road trip around the United States to “find out just what the truth was” became less and less believable the more we examined it. Rather, the film and its “full-scale website and social media campaign” was planned from start to finish by the natural gas industry. Even its web domain, � HYPERLINK "http://www.truthlandmovie.com/" \t "_blank" ��truthlandmovie.com�, was registered by industry giant Chesapeake Energy.
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